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Want to increase your follow-up sales?  Try using lead cards!
· Make the cards 4x7 inches or smaller and easily recognizable as “just notes” (you don’t want attendees to think you’re taking an order or writing up a contract).
· Have enough space on the cards to jot down important information, and leave some room for personal information (for example, did the attendee mention a favorite color or preferred material?  Children, hobbies or anything that might be used in conversation).
· Familiarize your booth staff with the information you’re looking for.  Since your booth could have thousands of visitors, pre-qualifying them can save time and money.
· Use the lead card often and early.  Work as a consultant and take notes!
It’s helpful to have your lead cards printed on pads and/or card stock to make them easy to use.  Here’s a sample you can adapt for the OKC Home Show or any event you attend for business:

LEAD CARD
OKC Home Show – Mar 23-25, 2012					Circle 1:
									Fri, Sat, Sun

Attendee’s Name(s) ____________________________________	Personal Info:

Address: _____________________________________________

Phone(s): ____________________________________________

Best Time to Call: ______________________________________

Email: _______________________________________________
Budget in mind: $______________________			Rate of interest	:									        	    Low   1   2   3   4   5   High
Estimated start date: __________________________________
Appointment for estimate:______________________________
Follow up (if no appt set): ______________________________	Sales rep:
Preferred method of contact: ___________________________	___________________________
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